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Risk communication:

creativity as a resource for a.change:of eating habits

Workshop Risk Communication
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;Que es la creatividad?

Conexion: detonando procesos creativos
Como ser creativos en ambientes adversos

¢Creatividad o Innovacion?

El Modelo ACHIPIA

Experiencia aplicada






Risk Communication definition

Risk communication refers to the exchange of real-time
information, advice and opinions between experts and

people facing threats to; their health, economic or social
well-being.

The ultimate purpose of risk communication is to enable
people at risk to take informed decisions to protect
themselves and their loved ones.
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And worse:
If we never have never being in their minds
before, is it good to make an appearance
only in emergencies?
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And the perception of
risk of our Graphics
Designers...






Our work in risk communication is based on non-formal education
processes that establish a relationship with the senses...

music, games and dance!

as a contribution to regulatory policies for formal consumer
education actions and risk management in general
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What is ?!s the ability to create new ideas or concepts through
new associations between ideas and known concepts,

Cl'eati\lity? that normally produce Original Solutions.

combine

(from documentary
“everything is a remix”)


















How to be creative
in a normative
environment?

1- We all are creative, it's just sometimes we
forget to take creativity to work

2- Our life experience might is as important as
our academic formation

4- Spend some minutes laughing
5- Ask everything to everyone

6- Put our ideas to test with the most skeptical , (from documentary
person we can find VA "everything is a remix"”)

7- Raise technical issues to our...

8- Give more credit to our perception and instinct
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uitants: nutritious music)
In order to suppo t the implementation o publlc pohcues almed
to make a change in food behav10r of the Chilean population,

we created a band in costumes of fruits
that play songs related to a better diet.
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Music, art y science


















Did you put meat with ice in the cooler?

No, it's here in my bag















Food education

Science, knowledge
and food

Loyalty through Educational experiences in
Information, dissemination humor and originality food safety and healthy
and trends in food safety food
The "ACHIPIA packs" to contribute to Art and music a
an integral Food Education. address food

risks



Towards a new definition of risk communication
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Educational process that involves all the society whose objective is to establish
criteria to know, face and manage the possible risks involved in our relationship
with foods










aah! andavery important fact:
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